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Leading change through vision and responsibility 
Fuorisalone.it theme 2026

Be the Project

“Be the Project” is the theme chosen for Fuorisalone 2026 
— an expression that embraces two profound meanings. 
On one hand, the human being is seen as an active agent of 
change, a bearer of vision, desire, and responsibility; on the 
other, the project — and the act of designing—is understood 
as a continuously evolving process, capable of shaping and 
redefining the relationships between people, objects, and the 
environment.

The theme “Be the Project” is also an invitation to recognize 
oneself in the process of becoming. Not as a finished form, 
but as a process that listens. Not as a static identity, but one 
in transformation. Design is not only what we build. It is what 
builds us — through time, through our bodies, and through 
our relationships with the world. Today, this world includes 
new intelligences — not just human, but artificial, distributed, 
and non-linear. Artificial intelligence is not an alternative, but 
an otherness. A presence that makes us question ourselves, 
amplifies us, and challenges us. “Be the Project” also means 

inhabiting this relationship — with learning machines, with co-
creating algorithms, with systems that defy our established 
categories of thought. To design is not only to create, it is to enter 
into relation with what we do not fully understand. With what 
thinks differently from us. With what has no voice, yet processes.

In a historical moment where everything is changing rapidly, 
Fuorisalone 2026 invites us to rediscover the project as a 
profound and responsible experience. A return to design thinking 
and action, to reaffirm design as a form of knowledge capable of 
telling stories of minds, cultures, and materials. And of imagining a 
more sustainable, inclusive, and conscious future.

“Be the project” is thus a way of being and acting: a conscious 
commitment that becomes a living narrative of hands, materials, 
and stories that intertwine and shape our relationship with the 
world.

Find out more on www.fuorisalone.it

https://www.fuorisalone.it/en/info/fuorisalone-theme-2025


— 3

FU
O

RI
SA

LO
N

E 
20

26Take part in the official event guide
of Fuorisalone.

Find with us the best solution for your 
marketing goals and reach the Milan 
Design Week audience.

www.fuorisalone.it
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Choose or put together your own communication plan to suit 
your needs and budget.

Communication plans

· Free / 0€
· Base / 1.800€ + vat
· Plus / 2.800€ + vat
· Premium / 4.500€ + vat

Newsletter
Magazine
Social media
Fuorisalone TV

Formats Fuorisalone 2026 Extra tools
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Take part to Fuorisalone, 
upload your event

Format Free

Fuorisalone.it makes uploading your event (either 
physical in a location in Milan, or digital) accessible to 
everyone through the reserved area, free of charge, 
starting in late January and early February 2026.

  Register  >  Access  >  Upload the event

The event will appear in the Event Guide and on the 
online map with a mention.

Reporting the event in the Event Guide

https://www.fuorisalone.it/admin
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Promote your event with the 
official guide and map

Format Base

Price: 1.800 € + vat

For those who want to be featured in the event guide 
and benefit from a re-share of the event page on the 
official Facebook channel of Fuorisalone.it

Event Guide: 
- BASE visibility of the event page
- brand page
- linked designer pages
- pin on the Fuorisalone digital map

Social media: 
- sharing of the event page on Fuorisalone.it Facebook*

Communication: 
- Mention of the brand or project name within the digital press 
release shared in the press kit during the press conference 
and in subsequent updates, subject to contract signature by 
16 February.

*Sharing will be done by the editors in the period between 30 March and 12 
April 2026, the date of publication is at the discretion of the editors.

Event page with BASE visibility in the Event Guide

Please note

Nota bene
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Event Guide, social media and 
magazine

Format Plus

Price: 2.800 € + vat

For those who want greater visibility within the event 
guide and social and magazine activity to support the 
content and the event.

Event Guide: 
- FOCUS visibility of the event page
- linked brand and designer pages
- pin on the Fuorisalone digital map

Social media: 
- N.1 social release of your choice on Fuorisalone.it's 
Instagram, Facebook or Linkedin channels*

Magazine:
- N.1 promotional article proposed by the client**
- Sharing the article for direct promotion on Facebook 
and Linkedin**

Communication: 
- Mention of the brand or project name within the digital press 
release shared in the press kit during the press conference 
and in subsequent updates, subject to contract signature by 
16 February.

*If Instagram is chosen as the channel, the post can be published between 
16 March and 12 April (not during Design Week). | If Facebook or LinkedIn is 
chosen, there are no date restrictions for publication.

**The social media sharing will take place between 16 March and 19 April, 
managed exclusively by the editorial team and based on the article's 
publication date, which must also fall within the same period.

Please note

Event page with FOCUS visibility in the Event Guide
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Article in online Magazine and related social sharing Social release of choice on Instagram, Facebook and LinkedIn channels
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All tools at your disposal
Format Premium

Price: 4.500 € + vat

For those who wish to invest in a promotion package 
during Design Week through the use of social and digital 
channels for a full coverage.

Event Guide: 
- FOCUS visibility of the event page
- linked brand and designer pages
- pin on the Fuorisalone digital map

Social media: 
- N.2 social releases of your choice on Fuorisalone.it's 
Instagram, Facebook or Linkedin channels*

Magazine:
- N.1 promotional article proposed by the client
- Promotion of the article through:
1) a reshared post on Fuorisalone.it’s Facebook and 
LinkedIn – publication date at the discretion of the 
editorial team based on receipt of materials
2) a “Fuorisalone Preview” box within the L’Indispensabile 
newsletter and related Instagram story**

Newsletter DayByDay (daily during Design Week):
- N.1 box within the newsletter DayByDay published 
during the Design Week with a direct link to content on 
the Fuorisalone website***

Communication: 
- Mention of the brand or project name within the digital press 
release shared in the press kit during the press conference 
and in subsequent updates, subject to contract signature by 
16 February.

*Possible combinations:
 
A) 2 posts on Instagram

•	 Option A: 
2 feed posts — one during Design Week (between 6 and 26 April) and one 
outside the Design Week period (before 6 April or after 26 April)
•	 Option B: 
1 feed post (between 16 March and 26 April) + 1 Story with images/videos 
produced by our creators (to be published between 20 and 23 April at the 
editorial team's discretion) — or provided by the client (can be published on 
any date chosen by the client, up to 26 April)

B) 1 post on Instagram + 1 on Facebook or LinkedIn

Instagram: feed post (between 16 March and 26 April)
Facebook/LinkedIn: no restrictions on publication datesn

**Newsletter send-out dates can be chosen from: 27 March, 3 April, 10 April, 
17 April. Each date will include a maximum of 8 shared articles. The selection 
of the date depends on availability at the time of booking.

***Content sharing for direct promotion within the day-by-day newsletter, 
to be chosen from the following dates: Sunday 19 April, Monday 20 April, 
Tuesday 21 April, Wednesday 22 April, Thursday 23 April, Friday 24 April, 
Saturday 25 April. Each date will include a maximum of 8 shared articles. The 
selection of the date depends on availability at the time of booking.

Please note

https://d8e6e.emailsp.com/frontend/newsletters.aspx?idlist=5&hashlista=9438ef09-e872-4636-bd83-c5856d336eff&utm_source=newsletter&utm_medium=email&utm_campaign=indispensabile#
https://d8e6e.emailsp.com/f/rnl.aspx/?ikg=ssyxsv/.ahj=v_eh:=tqy_19a8-b=h4j5&x=pp&v_glj9-cd57d3ai1-7k=zuvxwNCLM
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Event page with FOCUS visibility in the Event Guide Article in online Magazine and related social sharing
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Box in Newsletter DayByDay Social release of choice on Instagram, Facebook and LinkedIn channels
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Digital Map

Event Page

Website
Platform

Brand and Designer Pages

Event Guide
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Social and digital channels

Fuorisalone TV   

Platform

Social Media

Fuorisalone Magazine     

Newsletter
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Additional posts dedicated to 
Design Week can be added.
The channels include:

- N. 1 single post or N. 1 Reel 
(provided by the customer)
1.500€ + vat
- N. 1 single post with gallery
1.700€ + vat
- N. 1 Story up to 5 images or videos
1.000€ + vat

- N. 1 single post
600€ + vat

- N. 1 single post
800€ + vat

Note:
On request we can arrange
- dedicated stories or reels, produced by our creators;
- targeted promotional campaigns (in dark).

Cost on request

Price:
1.800 € | 2.200 € | 2.500 € + vat

Before and during Design Week 
there is the possibility to buy the 
publication in Fuorisalone Magazine 
(digital magazine) of:

- N. 1 editorial article + sharing in 
the newsletter l'Indispensabile

- N. 1 editorial article + sharing in 
the newsletter l'Indispensabile + 
sharing on Facebook and LinkedIn

- N. 1 editorial article + sharing in 
the newsletter l'Indispensabile + 
sharing on Facebook and LinkedIn + 
N. 1 IG post

For extra visibility during Design Week

b) Magazinea) Social media

Additional tools for Design Week (February - April 2026)

https://www.fuorisalone.it/it/magazine


— 15

FU
O

RI
SA

LO
N

E 
20

26

d) Dedicated Newsletterc) Newsletter DayByDay

Price: 1.500 € + vat Price: 2.500 € + vat

The DayByDay newsletter is 
published on the occasion of Design 
Week and has 7 issues (from Sunday 
19 April to Saturday 25 April) and 
gives you the opportunity to get:

- N. 1 box within the DayByDay 
newsletter with content on 
Fuorisalone.it dedicated to the 
customer.

Each newsletter contains a total of 8 
boxes per company

The dedicated newsletter offers 
direct communication to the 
Fuorisalone audience through a 
mailing exclusively dedicated to the 
company.

- N.1 dedicated newsletter with 
dedicated content to promote the 
company 

The dedicated newsletters related 
to the Design Week period have to 
be booked in the period before or 
after Design Week

For extra visibility during Design Week
Additional tools for Design Week (February - April 2026)

https://d8e6e.emailsp.com/f/rnl.aspx/?ikg=ssyxsv/.ahj=v_eh:=tqy_19a8-b=h4j5&x=pp&v_glj9-cd57d3ai1-7k=zuvxwNCLM
https://d8e6e.emailsp.com/f/rnl.aspx/?ikg=_rry/b-gl=v1bg&x=pv&=ttrw39c5:d=&&x=pv&j.a5&x=pp&v_glj9-cd57d3ai1-7k=r/syu_NCLM
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Price: 1.500 € + vat

The newsletter l'Indispensabile is 
published every Friday of the year. 
In the 4 issues before Design Week, 
you can buy a box with preview or 
anticipation activities.

- N. 1 preview box in the newsletter 
l'Indispensabile with a content on 
Fuorisalone.it dedicated to the 
customer.

There are a total of 2 boxes (big 
type) in the Fuorisalone Preview 
section per newsletter issue

Price: 300 € + vat

A chance that offers direct visibility 
through video content or series of 
videos published in the on-demand 
schedule of Fuorisalone's digital 
TV, accessible by everyone at all 
times and free of charge. Each video 
publication or series includes a 
promotion of the content through 
the Fuorisalone Facebook page.

- N. 1 video or N. 1 video series on 
Fuorisalona TV + sharing of content 
via N. 1 Facebook post

f ) Fuorisalone TVe) Newsletter l’Indispensabile

For extra visibility during Design Week
Additional tools for Design Week (February - April 2026)

https://d8e6e.emailsp.com/frontend/newsletters.aspx?idlist=5&hashlista=9438ef09-e872-4636-bd83-c5856d336eff&utm_source=newsletter&utm_medium=email&utm_campaign=indispensabile#
https://www.fuorisalone.it/it/tv
https://www.fuorisalone.it/it/tv
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Event Mention

Reporting the event

Pin on digital map

BASIC event page

FOCUS event page

Brand and designer pages

Social sharing

Social releases

Magazine publishing

Day By Day newsletter

1.800€ 2.800€ 4.500€
All prices shown are VAT 
(22%) not included0€

* *

* *

*

* *

Format
Base

Format
Plus

Format 
Premium

Format
Free

Check the specifics of social releases and publications in the magazine within the 
details and notes of each package

Please note
*
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Dedicated company box

Exclusive content for the company

Box Fuorisalone Preview

Publication of 1 video or 1 series

Instagram post

Instagram post Gallery

Instagram story

Reel Instagram

Facebook post

LinkedIn post

Social content sharing

Editorial article

Social 
Media

Magazine
Online

2.500€ 1.500€
1.200 € 
2.200 € 
2.500 € 

300€1.500€

*

unit
costs 

**

**

**

**

**

**

*

* **

**

All prices shown are VAT 
(22%) not included

Extra activities for the Design Week
period of use February - April 2026Additional tools

Dedicated
Newsletter

Newsltter
l’Indispensabile

Fuorisalone
TV

Newsletter
DayByDay

Check the specifics of social releases and publications in the magazine within the details and notes of each package

The purchase includes the choice of one or more activities listed as individual issues. Check the unit costs on the Social 
Media and/or Magazine page

Please note

*
**



FU
O

RI
SA

LO
N

E 
20

26

Contacts

Via Palermo, 1
20121 - Milano

T. (+39) 02 36.63.81.50
info@studiolabo.it

Fuorisalone.it®
is a project by Studiolabo S.r.l.

© 2003-2026 FUORISALONE.IT®
Registered trademark of Studiolabo S.r.l.
any unauthorised reproduction
of the trademark and contents 
of this site is strictly prohibited.


