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“Be the Project” is the theme chosen for Fuorisalone 2026 — an expression that embraces two profound meanings. On 
one hand, the human being is seen as an active agent of change, a bearer of vision, desire, and responsibility; on the other, 
the project — and the act of designing—is understood as a continuously evolving process, capable of shaping and redefining 
the relationships between people, objects, and the environment.

The theme “Be the Project” is also an invitation to recognize oneself in the process of becoming. Not as a finished form, 
but as a process that listens. Not as a static identity, but one in transformation. Design is not only what we build. It is what 
builds us — through time, through our bodies, and through our relationships with the world. Today, this world includes 
new intelligences — not just human, but artificial, distributed, and non-linear. Artificial intelligence is not an alternative, 
but an otherness.

Fuorisalone theme 2026
Be the Project 
Leading change through vision and responsibility 
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A presence that makes us question ourselves, amplifies us, and challenges us. “Be the Project” also means inhabiting 
this relationship — with learning machines, with co-creating algorithms, with systems that defy our established categories 
of thought. To design is not only to create, it is to enter into relation with what we do not fully understand. With what thinks 
differently from us. With what has no voice, yet processes.

In a historical moment where everything is changing rapidly, Fuorisalone 2026 invites us to rediscover the project as a profound 
and responsible experience. A return to design thinking and action, to reaffirm design as a form of knowledge capable of telling 
stories of minds, cultures, and materials. And of imagining a more sustainable, inclusive, and conscious future.

“Be the project” is thus a way of being and acting: a conscious commitment that becomes a living narrative of hands, 
materials, and stories that intertwine and shape our relationship with the world.

Find out more on www.fuorisalone.it

Fuorisalone theme 2026
Be the Project 
Leading change through vision and responsibility 

https://www.fuorisalone.it/it/info/fuorisalone-tema-2025
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Brera Design Week 2026
Business proposal
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The commercial offer of the Brera Design District is developed through a communication plan designed, on the one hand, 
to promote events during the Fuorisalone and, on the other hand, to promote the District’s protagonists throughout the 
year.

The proposals are therefore aimed at these two moments and include:

A - Communication plan dedicated to the Fuorisalone event – Brera Design Week
It envisages three solutions: Basic, Sponsor, Extra
and the possibility of purchasing additional tools for greater visibility from February to April

B - Year-round communication plan – Media Kit
Three solutions: Pack 01, Pack 02, Pack 03
and the possibility of purchasing additional tools for greater visibility from May to January

What we offer/Who we address to
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Business proposal

Additional tools - Brera Design Week
( valid for use between February and April )

If you want more visibility during the period before 
and during the Design Week from February to April, 
you can add a series of additional activities to your 
standard communication plans to help increase 
content promotion.

The tools are:

Newsletter - Dedicated and Brera Experinece
Online magazine - Articles
Social media - Classic posts or targeted campaigns
Printed ADV Guide - Advertising and editorial pages

Offer for the Fuorisalone - Brera Design Week
( 20 – 26 April, 2026 )

If you have a permanent showroom in Brera or have 
chosen to exhibit in a temporary location, you can 
join one of the three proposed communication plans 
that include several activities and tools (digital and 
printed), according to your needs, during Brera Design 
Week.

The proposals are:

Basic Pack - 1.800€ + vat 
Sponsor Pack - 2.800€ + vat updated on 2/02
Extra Pack - 4.500€ + vat updated on 2/02
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Fuorisalone theme 2026
Be the Project
Fuorisalone Passport is the new Beta service introduced by Fuorisalone.it for the 2026 edition, designed to simplify 
public access to events through a single QR-code identification system. The project is being launched experimentally 
exclusively for events participating in the Brera Design Week circuit and is already included, at no additional cost, in 
all communication plans offered.

Through a dedicated dashboard, Fuorisalone Passport is a strategic tool for exhibiting companies: it allows you 
to easily manage visitor flows, obtain statistics on your attendees, and compare the performance of your event with the 
average of other participants.
The aim is to standardise the access experience for the public, avoiding multiple registrations and providing exhibitors 
with advanced reporting capable of highlighting results, visitor behaviour, and positioning within the Design Week.

Activation takes place via the reserved area; detailed instructions will be provided upon subscribing to one of the 
communication plans.
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How to join the project
Brera Design Week 2026
The steps to join are:

1. 
Choose the format
Choose your 
communication plan 
from those proposed. 
For any doubts or further 
information, contact us by 
phone or email  

2. 
Fill in the online form
Fill in the online application 
form and follow the 
instructions by selecting 
the chosen package and 
any additional formats.

3. 
Pay the fee
Pay the fee corresponding 
to the chosen 
communication plan, 
followed by the sending of a 
regular commercial invoice

4. 
Activation
The editorial office, having 
verified the completeness 
of the information sent, 
activates access to the 
platform for content 
insertion by sending details 
and steps by email
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Brera Design District

Brera Design Week website (www.breradesignweek.it)
- Event page published in the guide
- Marking of the event in the navigable map
Physical tools (on the territory)
- Folding paper map (pin map and list)
- Event guide - basic visibility (see preview in the tools section)
- Event totem to be placed in the exhibition space
Social media (@breradesigndistrict)
- Sharing of event page with Brera Design District Facebook post *
Communication 
- Mention of the brand or project name within the digital press release shared in the 
press kit on the occasion of the press conference (subject to contract signature by 16 
February) and in subsequent updates.

Fuorisalone.it

Event guide on Fuorisalone website (www.fuorisalone.it)
- Presence on the website within the Brera Design District itinerary page
- Event page, basic format, automatically published in the events guide 
- Brand page and linked exhibitor and designer pages
- Pin in digital map

1/3 – Basic Pack – 1.800€ + VAT

*  The sharing will be managed by the editorial team between 30 March and 23 April, and the publication 
date will also be at the discretion of the editorial team.

The communication plan includes the Fuorisalone Passport service.

Please note

The offer includes:
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The Sponsor communication plan from 2/02/2026 has undergone a revision due to 
saturation of slots and adhesions to the DayByDay newsletter. To maintain the same 
level of visibility, a social release of your choice on Instagram, Facebook or Linkedin has 
been added to the plan, which can be scheduled before 5/04 or after 28/04.
 
The offer includes:

Brera Design District
Brera Design Week website (www.breradesignweek.it)
- Event page published in the guide and marking of the event in the navigable map
- Band on homepage with list of sponsor events (random)
Physical tools (on territory)
- Folding paper map (pin map and list)
- Event guide - focus visibility (see preview in the tools section)
- Event totem to be placed in the exhibition space
Social media (@breradesigndistrict)
- Publication of one post to be chosen from Instagram, Facebook and LinkedIn *
- One Instagram, Facebook or Linkedin post that can be published before 5/04 or after 
28/04
- Publication of an Instagram story by the editorial team (max 4 images with content 
related to the event during design week) **
Communication 
- Mention of the brand or project name within the digital press release shared in the 
press kit on the occasion of the press conference (subject to contract signature by 16 
February) and in subsequent updates.

2/3 – Sponsor Pack – 2.800€ + VAT

- Presence with a dedicated paragraph about the initiative in the digital press release 
attachment.

Fuorisalone.it
Event guide on Fuorisalone website (www.fuorisalone.it)
- Presence on the website within the Brera Design District itinerary page
- Event page, focus format, automatically published in the events guide 
- Brand page and linked exhibitor and designer pages
- Pin in digital map

*  The publication will take place between 30 March and 17 April, excluding the Design Week period. The 
possibility to choose the exact day is subject to the booking date of the slot, following the signing of the 
contract.
** The story will be published by the editorial team between 20 and 24 April, based on the opening days 
and times that you indicate in the online form.

The communication plan includes the Fuorisalone Passport service.

Please note

Updated plan

Update
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The Extra communication plan from 2/02/2026 has undergone a revision due to 
saturation of slots and adhesions to the DayByDay newsletter. To maintain the same 
level of visibility, a social release of your choice on Instagram, Facebook or Linkedin has 
been added to the plan, which can be scheduled before 5/04 or after 28/04.
 
The offer includes:

Brera Design District
Brera Design Week website (www.breradesignweek.it)
- Event page published in the guide and marking of the event in the navigable map
- Band on homepage with list of sponsor events (random)
Physical tools (on territory)
- Folding paper map (pin map and list)
- Event guide - focus visibility (see preview in the tools section)
- Event totem to be placed in the exhibition space
Social media (@breradesigndistrict)
- Publication of an Instagram post and a post of your choice between Facebook and LinkedIn *
- One Instagram, Facebook or Linkedin post that can be published before 5/04 or after 28/04
- Publication of an Instagram story by the editorial team (max 4 images with content 
related to the event during design week) **
Online magazine - Brera Design District website (www.breradesigndistrict.it)
- Promotional article proposed by the client in the NEWS section
- Promotion of the article through:
1) Direct sharing of the article on LinkedIn and via Instagram social story
2) Sharing of the article through a box in the Brera Experience newsletter ***
Communication 

3/3 – Extra Pack – 4.500€ + VAT

- Mention of the brand or project name within the digital press release shared in the 
press kit on the occasion of the press conference (subject to contract signature by 16 
February) and in subsequent updates.
- Presence with a dedicated paragraph about the initiative in the digital press release 
attachment.
Fuorisalone.it
Event guide on Fuorisalone website (www.fuorisalone.it)
- Presence on the website within the Brera Design District itinerary page and pin in digital map
- Event page, focus format, automatically published in the events guide 
Social media (@fuorisalone)
- Sharing the event page with Fuorisalone’s Facebook post ****
- N.1 social release of your choice on Fuorisalone.it’s Instagram, Facebook or Linkedin 
channels *****

*  The publication will take place between 30 March and 26 April, including the Design Week period. The 
possibility to choose the exact day is subject to the booking date of the slot, following the signing of the 
contract.
** The story will be published by the editorial team between 20 and 24 April, based on the opening days 
and times that you indicate in the online form.
*** Sharing of the article for its direct promotion in the preview box of the Brera Experience newsletter, to 
be chosen from the following dates: 1 April, 8 April, 15 April. Each date will include a maximum of 10 shared 
articles, and the choice of date is subject to availability at the time of booking..
**** The sharing will take place between 30 March and 12 April, and the publication date will be at the 
discretion of the editorial team.
***** If Instagram is chosen as the channel, the publication can take place from 16 March to 12 April (not 
during Design Week) | If Facebook or LinkedIn is chosen, there are no restrictions on publication dates.

The communication plan includes the Fuorisalone Passport service.

Please note

Update

Updated plan
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1/5 – Dedicated newsletter
2.000€ + VAT
- N. 1 dedicated newsletter with dedicated content to promote the 
company

Note: Dedicated newsletters linked to the Design Week period must 
be booked in the period before or immediately after Design Week

2/5 – Experience newsletter
1.000€ + VAT
- N. 1 box focus format in the Experience newsletter promoting a piece 
of content in the Brera Design District or Brera Design Week dedicated 
to the customer (event card or article in the online magazine). There 
are a total of 2/3 focus boxes per newsletter issue.

3/5 – Online Magazine
1.500€ + VAT
The Brera online magazine thrives on content all year round. 
During the period before and during Design Week there is the possibility 
to purchase the publication of:

- N. 1 editorial article + LinkedIn share and Instagram story

Note: The use of additional tools must be carried out from February to 
April of the reference edition (2026)

Additional tools – for greater visibility
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4/5 – Social
Additional posts can be expected during the period from February to 
April.

Channels include:

4.1 – Instagram
- N. 1 single post or N. 1 Reel (provided by the client) – 1.200€ + VAT
- N. 1 single post with gallery – 1.400€ + VAT
- N. 1 Story up to 5 images or video – 800€ + VAT

On request we can produce:

- dedicated stories or reels produced by our creators – cost on request 
- targeted promotional campaigns (in dark) – cost on request 

4.2 – Facebook
- N. 1  single post – 400€ + VAT

4.2 – Linkedin
- N. 1  single post – 600€ + VAT

5/5 – ADV printed guide
- N. 1 ADV single page – 2.500€ + VAT
- N. 1 ADV double or editorial page – 3.500€ + VAT

Note: The use of additional tools must be carried out from February to 
April of the reference edition (2026)

Additional tools – for greater visibility
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Comparing communication plans

1.800€ + VAT

visibility in the online event guide and interactive map *
visibility on fold-out map and printed guide *
presence on the home page (random with other sponsor events)
event totem
social release of choice between Instagram, Facebook and Linkedin **
publication of an Instagram story (max. 4 img) **
mention in press material and CS
presence with paragraph in CS attachment
promotional article proposed by the client
sharing of article on social media
sharing of the article in newsletter 

presence of the event on the website in the BDD itinerary
event page | brand page | designer page *
sharing of event card with post on Facebook **
social outreach on your choice of Facebook, Instagram or Linkedin **

Basic Pack
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2.800 € + VAT

Sponsor Pack Extra Pack

4.500 € + VAT

Note: 
*  Check the type of visibility in online and printed media in the details of each individual package 
** Check the publication period in the details of each individual package

Update Update



Printed Guide

Packages 
overview

· Event page published in the guide 
· Marking the event on the navigable map

Extra Pack 
4.500 € + VAT

Basic Pack 
1.800 € + VAT

Sponsor Pack 
2.800 € + VAT

· Event page published in the guide 
· Marking the event on the navigable map 
· Band on homepage with list of sponsor events (random) 

· Event page published in the guide 
· Marking the event on the navigable map 
· Band on homepage with list of sponsor events (random) 

· Paper folding map (pin map and list) 
· Event guide - visibility BASIC  
· Event totem to be placed in exhibition space

· Paper folding map (pin map and list) 
· Event guide - visibility FOCUS  
· Event totem to be placed in exhibition space

· Paper folding map (pin map and list) 
· Event guide - visibility FOCUS  
· Event totem to be placed in exhibition space

· Sharing the event page with Brera Design District Facebook 
post

· Publication of a post of your choice between Instagram, 
Facebook and LinkedIn 
· An Instagram, Facebook or Linkedin post that can be published 
before 5/04 or after 28/04 
· Publication of an Instagram story by the editorial team

· Publication of an Instagram post   
· Publication of a post of your choice between Facebook and LinkedIn 
· An Instagram, Facebook or Linkedin post that can be 
published before 5/04 or after 28/04  
· Publication of an Instagram story by the editorial team

Brera Design District Website 
Online Magazine 

· Promotional article proposed by the customer 
· Promotion of the article through:  
1) Direct sharing of the article on LinkedIn and via Instagram 
social stories 
2) Sharing the article through a box in the Brera Experience 
newsletter

Brera Design Week Website 

Fuorisalone.it Website · Presence on website in the Brera Design District itinerary 
· Event page, FOCUS format 
· Brand and related designer page 
· Pin in digital map

· Presence on website in the Brera Design District itinerary 
· Event page, FOCUS format 
· Brand and related designer page 
· Pin in digital map

· Presence on website in the Brera Design District itinerary 
· Event page, BASIC format 
· Brand and related designer page 
· Pin in digital map

Social Network 
Brera Design District

· Sharing the event page with Facebook post 
· N.1 social outlet of your choice on Instagram, Facebook or 
Linkedin channels

Social Network 
Fuorisalone.it

· Mention within the digital press release 
· Presence with a paragraph in the attachment to the digital press 
release

· Mention within the digital press release 
· Presence with a paragraph in the attachment to the digital 
press release

· Mention within the digital press releasePress Conference

UpdateUpdate
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To join:
- Choose the communication plan that suits you
- Log in or register from November 2025 at www.breradesignweek.it/adesioni 
- Fill in the online form with all your data and sign the contract
- Pay the membership fee
- Wait for your plan to be activated and for instructions from the team

Deadline:
- No later than 16 February to enter the press note and press conference
- No later than 13 March to enter the paper map/guide
- No later than 13 April to enter the online-only communication

If you need to sign more than one offer combined with the Design Week plan please email us at info@breradesigndistrict.
it or call (+39) 02 36638150 for support and instructions.

Membership and deadlines

http://breradesignweek.it/adesioni
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Brera Design Week 2026
Communication Tools



Brera Design Week 2026
Communication Plans 18/42

Digital content tailored 
to the tool and target 
audience.  

· Instagram
· Facebook
· Linkedin

Selected, formatted and 
direct communication to 
the public.

· Brera Experience 
Periodic Insights on  
the Brera District

· DayByDay 
The unmissable events  
during the Brera Design Week

· DEM 
Dedicated communication  
for your brand

The area comes alive with 
an orientation system 
for the public between 
events, consisting of 
various tools.

· Infopoint
· Orientation totems
· Flags
· Events totems

Printed guide and map 
with list of events and 
directions for public 
orientation in the district.

· Event guide: A5 publishing 
product, print run 30,000 copies

· Map: poster format 50x70 cm, 
print run 50,000 copies

Digital content and events 
in the Brera area.

· Brera Design District website
· Brera Design Week Events Guide
· Appointments
· Design News
· Guides and advice
· Design Showrooms, Art Galleries,
Lifestyle and Clubs 
· Fuorisalone.it website - events 

guide

Social MediaWebsite Guide and Map Newsletter On the territory

Communication tools overview 
A platform between digital and physicalphysical
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1.7 mln Impressions
820k Reach

6k Average Impressions/post
4.1% Average Reach/post

57% followers 25-44 years
65% women 
35% men
—
52% Italy
8% Brazil
3% USA

Instagram Facebook

370k Impressions
220k Reach
1.1k Post Engagement

62% followers 25-44 years
66% women
34% men
—
74% Italy
2% Brazil
2% Spanish

Audience and KPIs of the Design Week period 
Who we communicate to

Followers Followers
126k 27.5k

Newsletter

44% Open rate

3.3% Click rate

Total users
+16k

Website

267k Page views 

Average duration: 01:06 min 

Italy 71%
US 4%
UK 3%
Germany 3%
Switzerland 3%
France 2%
Other countries 14%

Unique users
+80k

Linkedin

20k Impressions
3.5k Reach
2k Click
600 Reactions
640 Page views

28% followers are from 
Milan

Followers
2k
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Communication Tools 
Website dedicated to Design Week

The website dedicated to the Brera Design Week event 
has a renewed template that brings to the forefront the 
main projects, the district itineraries and all the events 
with an indication of all the active points and the various 
exhibitions, showrooms and companies. 

The objective is to immediately bring the user’s attention 
to the fundamental points of the project, i.e. the events 
agenda and the district projects in evidence.

It is important to remember that each Brera Design Week 
event has its own dedicated page that will always remain 
online.
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Communication Tools 
Online event page

The structure of the event page consists of an opening 
image, title and highlighted exhibition days. This is 
followed by descriptive text, contacts and any dedicated 
press downloads with specifics of the brands/designers 
involved.

Image gallery linked to the event or exhibition and the 
schedule of activities planned during the week, from the 
simple exhibition to inaugural events or specific activities.

The event schedules on the site are the same for 
all regardless of the communication plan chosen, the 
Sponsor and Extra plans also provide for visibility on the 
home page, randomly, in the “Highlights” section.
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Communication Tools 
Year-round website

Brera Design District has a year-round portal, the 
centrepiece of our communication strategy, with a calendar 
dedicated to events in the area, an in-depth section with 
news, interviews and one dedicated to the promotion of 
commercial activities, as well as one offering guides for 
exploring Brera.

The main sections of the portal are:

· Calendar of events and appointments

· News and interviews

· Discover design showroom & more

· Thematic Guides
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Communication Tools 
Fuorisalone.it website

Fuorisalone.it has been the official platform of 
reference for the design week in Milan for over 15 years.

Brera Design District with its activities plays a leading role 
in the project with dedicated communication spaces such 
as:

· Dedicated project itinerary grouping events in the 
district with highlighted locations

· Dedicated event, brand and designer pages

· Pins on the digital map

· Content in the magazine dedicated to the floors with 
the highest visibility
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Communication Tools 
Printed Guide and Map

The Map and Event Guide are among the most frequently 
used orientation tools in the district during Design Week.  

Every year 30,000 Event Guides and 50,000 Maps are 
printed and distributed both in the days leading up to 
and during Design Week, at our Info Points and at every 
participating exhibitor location.

Each package provides different visibility on the two tools, 
and it is also possible to expand visibility through the 
purchase of ADV or editorial pages.

· Single and double-page ADV

· Editorial Articles

· Special and customisable Inserts
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Communication Tools 
Printed Guide

Basic Pack

•	 Basic visibility position in the guide

•	 Logo area  
Vector file (.Eps, .Ai, .Pdf)

•	 Event info 
(title, dates, address, website, email...)

•	 Event description 
Maximum text length  
300 characters ita/en (including spaces)

• 	 Insert brand name and/or designer  
in the exhibitors recap 
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•	 Event pin on map

• 	 Presence in event list with: 
Pin number match  
Company name 
Address

• 	 Insertion of brand name and/or designer  
in exhibitors recap 

Communication Tools 
Printed Map

Basic Pack
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•	 Highlight position in the guide

• 	 Event related photograph 
Dimensions 94x68mm  
+ 5mm abundance

•	 Logo area 
Vector file (.Eps, .Ai, .Pdf)

•	 Event info 
(Titolo, date, indirizzo, sito web, mail...)

•	 Event description 
Maximum text length 
500 characters ita/en (including spaces)

• 	 Insert brand name and/or designer  
in the exhibitors recap

Communication Tools 
Printed Guide

Sponsor Pack
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Communication Tools 
Printed Map

Sponsor Pack

•	 Event pin on map

• 	 Presence in event list with: 
Brand logo 
Pin number match  
Company name 
Address

• 	 Insertion of brand name and/or designer  
in exhibitors recap 
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Communication Tools 
Printed Guide

Extra Pack

•	 Top position in the guide

• 	 Event related photograph 
Dimensions 94x68mm  
+ 5mm abundance

•	 Logo area 
Vector file (.Eps, .Ai, .Pdf)

•	 Event info 
(Titolo, date, indirizzo, sito web, mail...)

•	 Event description 
Maximum text length 
500 characters ita/en (including spaces)

• 	 Insert brand name and/or designer  
in the exhibitors recap
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Communication Tools 
Printed Map

Extra Pack

•	 Event pin on map

• 	 Presence in event list with: 
Brand logo 
Pin number match  
Company name 
Address

• 	 Insertion of brand name and/or designer  
in exhibitors recap 
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Communication Tools 
Social media

Over the years, Brera Design District has focused on the 
role of social media, especially the official Facebook and 
Instagram pages, and in recent years also Linkedin, as a 
tool for communicating the events and activities taking 
place within the district to users. 

An editorial plan that includes content and articles 
dedicated throughout the year to the district, mixed with 
focus on Design Week and the entire world of design 
showrooms, art and architecture.

· Instagram – 126k follower

· Facebook – 27.5k follower

· Linkedin – 2k follower

Note: data from July ‘25
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Communication Tools 
DayByDay newsletter

The importance of selected and direct communication to 
our audience.

The DayByDay newsletter is an important communication 
tool for the direct promotion of the editorial plan and events 
during Design Week.
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Communication Tools 
Instruments on the territory

There will be a series of tools in the district to orientate the 
public in the multitude of events within the district. 

In detail, the tools are:

· Info points - in Largo la Foppa and Largo Treves

· Rows of flags – in the main streets

· Event orientation totems – 8 distributed in the dis-
trict’s major hubs

· Location totems – one for each exhibitor
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Brera Design Week 2026
Additional Tools



Brera Design Week 2026
Communication Plans 37/42

Additional tools overview

ADV Single page 
2.500 € + VAT

Online Article 
1.500 € + VAT

· N. 1 editorial article + LinkedIn share and 
Instagram story

· Dedicated newsletter to be sent to the Brera 
Design District contact database 

· Release with dedicated box in the Newsletter 
Experience

· N. 1 single post or N. 1 Reel (provided by the client) 
1.200€ + VAT

· N. 1 single post with gallery 
1.400€ + VAT

· N. 1 Story up to 5 images or video 
800€ + VAT

On request we can produce: 
· dedicated stories or reels produced by our creators 
· targeted promotional campaigns (in dark) 

InstagramDEM Newsletter 
2.000 € + VAT 

Experience Newsletter 
1.000 € + VAT

ADV – Printed GuideOnline Magazine Social NetworkNewsletter

· N. 1 single post  
400€ + VAT

Facebook

· N. 1 single post  
600€ + VAT

Linkendin

ADV Double page 
3.500 € + VAT

Editorial Double Page 
3.500 € + VAT
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Additional tools 
Online Magazine – News

Brera’s online magazine - the News section of the site - is 
alive with content all year round.

During the period before and during Design Week, there 
is the possibility to publish editorial preview articles or in-
depth reports on projects and events with related sharing 
on social media channels.
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Additional tools 
ADV in the Printed Guide

Within the printed guide, more visibility can be achieved by 
purchasing advertising pages (ADV), which are divided into:

Single or double advertising page 
the ADV in the single page format is composed of an 
image and advertising message in the double page format 
it can be composed of an image and message or one 
page dedicated to the image and the other to text.

Double editorial page 
The double editorial page is a double page of the event 
guide in which the project and initiative is explored in 
more detail through text in two languages and supporting 
images.
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Additional tools 
Dedicated Newsletter and Brera Experience

The Dedicated newsletter is a type of newsletter 
that allows the client to vertically focus attention and 
communication on a project or topic with exclusivity.

The Brera Experience newsletter is a type of annual 
and periodic newsletter that reviews and highlights all the 
district’s activities. For the Brera Design Week a teasing 
activity is planned with dedicated boxes highlighting 
certain projects and topics.
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Additional tools 
Social media

In order to increase the dissemination and newsworthiness 
of events and projects, in addition to the classic 
communication plans Brera offers a series of additional 
activities on Facebook, Instagram, and Linkedin, such as:

 

– dedicated single or reel posts

– posts with gallery

– social campaigns in dark mode

– reel production by our content creators
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