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ABOUT US

Brera Design District is the most important event for the
promotion of design in Italy, was born as a brand within the week
of fuorisalone - the set of exposures for the city during the Salone
Internazionale del Mobile in Milan - and takes its name from old
neighborhood in which it takes place, Brera.

Brera is the historical center of Milan, a focal point of business
development, artistic and cultural city. It is home to some of the
most prestigious historic buildings, is home to the streets of the
‘old Milan” craft shops, art galleries, shops, museums, the Academy
of Fine Arts, centers of disclosure cultural and artistic as well as
furniture most important showrooms. It is the most elegant and
visited district of the city with a very clear identity: the heart of
design and contemporary art.

Brera Design District is a circuit of exhibitions and events,
consisting of brand and companies with a permanent
showroom in Brera and temporary exhibitors that are located
in picturesque locations in the district, its perfect showcase.

The initiatives that animate Brera Design District born from a
system organized by territorial marketing actions managed
by Studiolabo, with the aim to bring together and promote the
commercial activitiesinthefurnitureindustry, the professionals
of contemporary industrial design, enriching of the historical-
artinthe area.

The brand Brera Design District was born in 2010, from the
experience of Marco Torrani (president of Assomab), Paolo
Casati and Cristian Confalonieri, creators of Studiolabo, study of
communication & concept design, and Fuorisalone.it, the reference
portal for communication of the events of design week. Brera
Design District opened in 2016 (April 12 to 17) its 7th edition.

These realities operate in the territory and in the field of
communication design, manage integrated communications
systems, organize events for the public, offer services for the
territorial promotion of creativity, of art places and culture thanks
to a professionals team.

Brera Design District, for the role it covers and the contribution
it makes to promote Milan as a point of reference and an
international showcase for the system-design, is backed by
institutions and authorities: Patronage of the Municipality
of Milan - Department of Culture, Fashion and Design,
Department of Trade, Tourism, productive activities and
territorial marketing, AlS/Design - The Association of Italian
design historians.



“BRERA DESIGN DISTRICT CONTRIBUTES
TO MAKING RICH AND VIBRANT THE
COLLECTION OF LOCAL EVENTS THAT

ARE PART OF THE SALONE DEL MOBILE,
PLACING THE CITY OF MILAN AT THE

CENTER OF INTERNATIONAL ATTENTION

AND ATTRACTING A LARGE NUMBER OF

VISITORS FROM AROUND THE WORLD”

Assessor Cristina Tajani
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MISSION

“Be District: creating connection, communicationg innovation”
Brera Design Disctrict was founded with the aim of creating
an organized network between the realities of the region, to
promote commercial and cultural activities and to implement a
model of cutting-edge development.

Studiolabo has worked to strengthen the identity of the district,
creating a connection between the socio-economic realities that
livingand characterizethisareainordertoenhancetherecognition,
and to produce value added communicating innovation.

From year to year Brera Design District implements the enormous
potential of the district. With its panel of events emphasizes the
strengths of the wide cultural heritage, economic and social
that characterize the area.

Studiolabohasinits DNAthe ability tocreate and develop networks
between professionals to share expertise and resources. With the
Brera Design District project intends to disseminate and promote
the culture of art and design, creating connections between the
reality of the district.

“Be District: craft making and industrial thinking”

Brera Design District is committed to implementing the design
sector by supporting its strengths: attention to detail, the
artisan tradition, culture of making and planning.

At the same time proposes a model of development and
dissemination, more advanced, taking advantage of the strategic
levers of industrialization contemporary: distribution, promotion,
communication and connectivity.

Connecting to the district, the businesses strengthen their
identity and disclose their offer in a capillary mode.

So on one hand we have a long tradition of craftsmanship, added
value and driving force in the field of design, on the other hand we
have the strategic thinking of “industrial type” that allows the brand
Brera Design District to convey the businesses at a faster rate,
connecting to international production companies.

“Design Lessons”. Not a teaching but an approach.
Projectuality seen as a value to revival of the finished product.
Brera Design Disctrict, thanks to the strategic collaboration with
the Italian Association of Historians of Design (AIS / Design),
supports the critical debate on the history of design to suggest
new readings of contemporary and define ways of marketing
alternatives for the induced.

Projectuality and innovation have laid the foundation for
the undeniable centrality of Italy in the world of art and
architecture, from these assumptions, supported by the tools of
communication and distribution contemporaries, you can start to
revive the companies in the sector.



“A PLACE WHERE TRENDS ARE BORN
THANKS TO TWINE BETWEEN ART AND
FASHION WITH THE HIGHEST DENSITY

IN THE WORLD TO PRODUCTION
OF DESIGN. A CONCRETE PROJECT
TO PROMOTE THE TERRITORY AND
TO ENCOURAGE THE PRODUCTION

CAPACITY OF THIS DISTRICT”

Assessor Franco D’Alfonso



THE MANIFESTO

Disctrict Brera Design is a project of territorial marketing, which
aims to strengthen the role of Milan as a capital of design,
creating an organized network of relationships, contacts and
information relating to the territory of belonging and translated in
aformat usable by the widest number of people.

The manifesto of Breara Design District can be summarized in
10 points:

1. The design is for everyone.

2. The Italian Industrial Design has made history thanks to a deep
project culture and the know-how on which is based the work of
the masters of the field.

3. The time of exposure to the publicis crucial: the project
and the product must be able to speak to a wide audience and
communicate their identity and their specific characteristics.

4. Making union strengthens each reality (companies, brands
.), fragmented in the territory. The relationship between these
identities creates belonging, distinction, and thus the District.

5. The District lives of their territorial belonging, a feature from
which it draws its strengths communicable and identifiable. their
distinctive traits become instantly recognizable by the public
International.

6. The connectivity between the realities that living in the District
allow an exchange of information and data in real time, punctual,
prompt. The speed of exchange is the basic condition to meet the
needs of the public and develop innovative ideas.

/. The products of design are an expression of the socio-economic
context from which originate, are thus a form of culture as such
living of its disclosure.

8. Disclose the culture means to communicate it.
The promotion of design as a product, as the culture and history is

needed to understand the contemporary and plan for the future.

9. Telling the tradition of craft making and know the historical
sources helps to produce innovation.

10. The shared experience of design enriches those who live it.
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BRERA DESIGN DISTRICT AWARD

Brera Design District was established in 2014 the Design
Lessons Award.

This award is given to those who distinguished himself in Italy or
foreign with their work or activities in the field of Design.

The experience of the winner becomes an example, a design
lessons for all, if it contributes to spreading the culture to the
design according to the principles promoted and shared by Brera
Design Disctrict. The award has a symbolic value, is assigned during
the design week, announced on the platform and on the tools of
communication of Brera Design District.

BDD has created the award with a dual purpose: to tell a
successful case histories, as an incentive and encouragement
for all induced, and make use of the figure of an “ambassador”
to be a testimonial of the district during the event.

For the 2015 edition, the “Design Lessons Award” was awarded
to Martino Gamper, the designer who best interpreted the values
standing at the base of the topic chosen. For Project Formation
Identity the award goes to Martino Gamper, a designer whose
work integrates art, design and handicraft. Gamper distinguished
himself for his unique planning ability, for having transferred a deep
knowledge of the history of design into his original creations, by
translating the project-based culture in a well defined identity.
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BRERA IN NUMBERS

Brera Design District confirms the referent point for design
in Milan and the district most important with 138 events, 230
brand and a passage of 180,000 people who have registered an
increase of 25% compared to 2014. In particular, the weekend
saw increase in visitors in Italian layman.

Theme of the Fuorisalone 2015 is: Project Form Identity.

To create an identity is essential to invest in training, the only way
to develop a design capacity. There is in fact no identity project;
and that combining the two expressions of this equation are the
training, learning, knowledge.

Mediateca Santa Teresa in Via della Moscova 28, also this year
has been our headquarters as well as information and media
point to the press during the Fuorisalone.

2 info point on the territory, a dedicated website, 50,000 guides
distributed throughout the city of Milan have ensured an easy
access to information and orientation in the district.

The website breradesigndistrict.it has counted 50,000 total
visits for a total of page views equal to 200,000.

BRERA ON SOCIAL NETWORK

Facebook

5,472 like to page of which 769 new like in the week from April 14
to 19

80,000 clicks on post and 151 shares, reaching a flow rate of
29.521 people

Twitter
the tweets with # breradesigndistrict have been 3.223 and 1.251
the retweets for a total of people reached equal to 1,28 million

Instagram feed
4,000 images were posted with # breradesigndistrict on Instagram
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BRERA IN NUMBERS

200.000

PAGE VIEWS DURING
FUORISALONE

50.000

UNIQUE VISITORS
OF WEB SITE DEDICATED

138

EVENTS IN THE DISTRICT

it

=
0

180.000

PERSONS WHO TRANSITED
IN THE DISTRICT

3.223

TWEET WITH
#BRERADESIGNDISTRICT

230

BRAND AND COMPANY
IN THE DISTRICT

L]

50.000

GUIDE AND MAPS

4.000

UPLOADED IMAGES WITH
#BRERADESIGNDISTRICT

80.000

CLICK ON POST
OF FACEBOOK



Br .ra
DESIGN

DISTRICT
MILANO

ww.breradesigndistrict
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42 events

2010

97 events

2011

95 events

2012

96 events

2013

136 events

2014

138events/
230brand
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BRERA DESIGN DISTRICT 2016

You can join the project for the Fuorisalone 2016 from October
2015.

Registering is very easy and you can do everything from your
computer by following the few steps required to sign and seal the
deal:

The steps to follow are:

- ldentify your favorite position for joining the project, if
necessary for further contact Studiolabo

-Fillintheformonline,requestingitto info@breradesigndistrict.
it and send the membership contract as indicated

- Pay the amount corresponding to the chosen plan will be
followed by regular commercial invoice

- Verify the completeness and correctness of the information
and content sent and inserted in the form with the Studiolabo staff

YOU WILL AGREE NO LATER THAN MARCH 15, 2016



MEDIA FOR COMMUNICATION FOR 365 DAYS A YEAR

BLOG &
SOCIAL

=

NEWSLETTER

COMMUNICATION PLAN

Brera Real Estate

LOCATIONS & PROPERTIES

PORTAL WEB

Brera

DESIGN
DISTRICT
MILANO

MEDIA DEDICATED TO THE PERIOD OF

FUORISALONE FOR EVERY EVENT

&

i

EVENTS APP
FUORISALONE.IT

A

NEWSLETTER

DEDICATED WEBSITE

FUORISALONE.IT

®

GUIDE & MAP TOTEM

L]

PRESS
CONFERENCE

0000

BLOG &
SOCIAL



EXHIBITOR

HOW TO

Brera Design District offers a platform and a system of support
to companies, individuals or organizations for the creation,

implementation and communication of events in the district of
Brera.

You can take part in the event as:

TECHNICAL
SPONSOR




EXHIBITOR FORMAT

BreraDesignDistrictoffersthreetypesofstandardcommunication
plan divided as follows:

700€ +VAT

-INDICATION OF THE EVENT ON SITE MAP
- INDICATION OF THE SHOWROOM IF PERMANENT

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT AND
EXHIBITORS / DESIGNERS

- INDICATION OF THE EVENT ON PRINTED GUIDE IN BASIC
POSITION

-TOTEM TO APPEAR IN SHOWROOM OR EXHIBITION SPACE
- PRESENCE ON APP OF EVENTS GUIDE OF FUORISALONE.IT

- PRESENCE IN THE PATH BRERA DESIGN DISTRICT OF
FUORISALONE.IT

1.200€ + VAT

-INDICATION OF THE EVENT ON SITE MAP
- INDICATION OF THE SHOWROOM IF PERMANENT

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT AND
EXHIBITORS / DESIGNER

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT IN
SPECIAL EVENT SECTION

-ROTATIONAL BOXIN HOME PAGE WITH SPECIAL EVENTS LIST

- INDICATION OF THE EVENT ON PRINTED GUIDE IN PLUS
POSITION

-TOTEM TO APPEAR IN SHOWROOM OR EXHIBITION SPACE
- PRESENCE ON APP OF EVENTS GUIDE OF FUORISALONE.IT

- PRESENCE IN THE PATH BRERA DESIGN DISTRICT OF
FUORISALONE.IT

-1POST ON FACEBOOK OFFICIAL PAGE
- 1POST WITH DEDICATED IMAGE ON INSTAGRAM

2.000€ + VAT

-INDICATION OF THE EVENT ON SITE MAP
- INDICATION OF THE SHOWROOM IF PERMANENT

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT AND
EXHIBITORS / DESIGNER

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT IN
SPECIAL EVENT SECTION

-ROTATIONAL BOXIN HOME PAGE WITH SPECIALEVENTSLIST

-FIXED BANNER WITH LOGOS OF THE SPONSOR IN ALL PAGES
OF THE WEBSITE

-INDICATION OF THE EVENT ON PRINTED GUIDE IN SPONSOR
POSITION

-TOTEM TO APPEAR IN SHOWROOM OR EXHIBITION SPACE
- PRESENCE ON APP OF EVENTS GUIDE OF FUORISALONE.IT

- PRESENCE IN THE PATH BRERA DESIGN DISTRICT OF
FUORISALONE.IT

-1ARTICLES IN THE NEWSLETTER OF BRERA DESIGN DISTRICT

- 1 ARTICLE IN DISCOVERY SECTION OF MAGAZINE ONLINE
OF FUORISALONE.IT

-2POSTS ON FACEBOOK OFFICIAL PAGE
-2POSTS WITH DEDICATED IMAGES ON INSTAGRAM



EXHIBITOR FORMAT

BreraDesignDistrictoffersthreetypesofstandardcommunication
plan divided as follows:

SPONSOR




BASIC

700€ + VAT

The company that participates at Brera Design District as an
affiliate in basic position has a good visibility in front of a very
profitable investment.

The cost for this format is 700 Euro + VAT and you can be seen
and communicated in the printed map with indication of the
positioning and small contribution on the event written in the
guide book, on the website will have a tab dedicated to the
event and to the showroom if permanent.

Will then be handed the kit of Brera Design District composed of
totem marker and paper maps to be displayed in the showroom.

IN SUMMARY:

- INDICATION OF THE EVENT ON SITE MAP

- INDICATION OF THE SHOWROOM IF PERMANENT

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT AND EXHIBITORS /
DESIGNERS

- INDICATION OF THE EVENT ON PRINTED GUIDE IN BASIC POSITION

-TOTEM TO APPEAR IN SHOWROOM OR EXHIBITION SPACE

- PRESENCE ON APP OF EVENTS GUIDE OF FUORISALONE.IT

- PRESENCE IN THE PATH BRERA DESIGN DISTRICT OF FUORISALONE.IT



PLUS

1.200€ + VAT

The company that participates in the Brera Design District as an
affiliate in the position plus has optimum visibility..

The cost for this format is 1,200 Euros + VAT and can be visible in
the communication plan of the district, differentiating by brand
adhering to the basic position.

The adhesions Plus in fact will be identified in the guide through
their brand / logo and description of the event, on the website
will have a privileged position, it will be within the “special
event”.

Will then be handed the kit of Brera Design District composed of
totem marker and paper maps to be displayed in the showroom.

IN SUMMARY:

- INDICATION OF THE EVENT ON SITE MAP

- INDICATION OF THE SHOWROOM IF PERMANENT

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT AND EXHIBITORS /
DESIGNER

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT IN SPECIAL EVENT
SECTION

-ROTATIONAL BOX IN HOME PAGE WITH SPECIAL EVENTS LIST

- INDICATION OF THE EVENT ON PRINTED GUIDE IN PLUS POSITION

-TOTEM TO APPEAR IN SHOWROOM OR EXHIBITION SPACE

- PRESENCE ON APP OF EVENTS GUIDE OF FUORISALONE.IT

-PRESENCE IN THE PATH BRERA DESIGN DISTRICT OF FUORISALONE.IT

- 1POST ON FACEBOOK OFFICIAL PAGE

-1POST WITH DEDICATED IMAGE ON INSTAGRAM



SPONSOR

2.000€ + VAT

The company that participates in the Brera Design District as
sponsor gets a very important and strategic visibility by linking
directly to the project as an active supporter of the project.

The sponsors have guaranteed all visibility of the plus position, to
whichisaddedthe presence of advertising space onthe paper guide
and on dedicated websites: breradesigndistrict.it and fuorisalone.
it.

Will then be handed the kit of Brera Design District composed of
totem marker and paper maps to be displayed in the showroom.

IN SUMMARY:
- INDICATION OF THE EVENT ON SITE MAP
- INDICATION OF THE SHOWROOM IF PERMANENT

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT AND EXHIBITORS /
DESIGNER

- PAGE DEDICATED TO THE CONTENTS OF THE EVENT IN SPECIAL EVENT
SECTION

-ROTATIONAL BOX IN HOME PAGE WITH SPECIAL EVENTS LIST

- FIXED BANNER WITH LOGOS OF THE SPONSOR IN ALL PAGES OF THE
WEBSITE

- INDICATION OF THE EVENT ON PRINTED GUIDE IN SPONSOR POSITION

-TOTEM TO APPEAR IN SHOWROOM OR EXHIBITION SPACE

- PRESENCE ON APP OF EVENTS GUIDE OF FUORISALONE.IT

-PRESENCE IN THE PATH BRERA DESIGN DISTRICT OF FUORISALONE.IT

-1ARTICLES IN THE NEWSLETTER OF BRERA DESIGN DISTRICT

- 1 ARTICLE IN DISCOVERY SECTION OF MAGAZINE ONLINE OF FUORISALO-
NE.IT

-2POSTS ON FACEBOOK

-2POSTS WITH DEDICATED IMAGES ON INSTAGRAM



MAIN SPONSOR/CONTENT

QUOTATION ON REQUEST




TECHNICAL SPONSOR

QUOTATION ON REQUEST




SUPPLIER FORMAT

QUOTATION ON REQUEST
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WEB SITE

The structure of the new website takes a template consolidated
that brings up the main projects and the interactive map of the
district with indicating all hot spots and the various exhibitions,

showrooms and companies.

The aimis to focus attention of our user on the fundamental points
of the project, that is events on the agenda and on focus of the

special events (position main sponsors - sponsors - plus).

Important to remember that: each event of Brera Design District

will have its own dedicated page that will always be online to
document the event itself, detectable by a dedicated domain and
directly from the portal of reference: www.breradesigndistrict.it

The page scrolls with indications of the banner, the main sponsor
and sponsors and with a random slideshow of the gallery of the

events present in the district.
To follow the daily schedule, the gallery of Instagram and all links to

the brands of the various partners and sponsors.

The purpose of the home page is to have a complete overview of
orientation to the project and to the district.
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“Grand Tour” — Alla scoperta della Ceramica classica italiana 0
Postad on July 20, 2015 by giulia

Mostra
organizzata
dall

Associazione tallana Citta della Ceramica — AICC
A cura di Jean Blanchaert, Viola Emaldl, Anty Pansera

Coordinamento di Gluseppe Olmetl

Biblioteca umanistica di Santa Maria Incoronata, Corso Garibaldi 116 —Milano
Apertura al pubblico dal 15 al 26 luglio 2015

Inaugurazione 14 luglio 2015_ ore 18

Orario: tuttl i giomi dalle 12 alle 22

Ingresso libero

Per maggiori Info:
milano/

Brera Design District in numeri_Fuorisalone 2015 0
Posted on April 24, 2015 by Silvia Damato

Brera Design District si riconferma Il punto di riferimento per il design a Milano e il distretto pil importante
con 138 eventi e un passaggio di 180.000 persone. 2 info point & 1 media point sul territorio, un sito web
dedicato, 50.000 guide distribulte in tutta |a citta di Milano hanno garantita un facile accesso
allinformazione e all'orientamento nel distretto. I sito breradesigndistrict.it ha contato 50.000 visite totall
raggiungendo 200.000 visualizzazionl

Brera Deslign District soclal listening

La pagina Facebook di Brera Design District ha pubblicato B4 post raggiungendo 1.115.756 persone. Sano
statl registrati 768 nuovl like durante la settimana, che hanno fatio raggiungere alla pagina | 5.472 like
totall. facebook.com/breradesigndistrict

Su Twitter, @Brera_Dislrict ha pubblicato 105 tweet, totalizzando 224 retweet che hanno ragglunto
985.000 persone.

L'account di Brera Design District & stato menzionato in 487 tweet che hannao raggiunto 1.280.000
persone. twitter.com/brera_district

Tag Cloud
andrea vigna Anteo Spazio Cinema Milano

appartamento lago

ttura arte Bemardo Secchi

barcnitstura Blog Brera
Bre{a Pemgn

ISTrictBrer
Extraordinaria comuna baires
<orsi sofiware architeti CTOSS diNNEF cizak
cucina Design Distretto eco
bookshop ecologia Eventi
Evento fooda food design food
avent food for future Fuorisalone
incontri design milano lage libreria
libri libro Milano mitano Design Film
restival Milano Design
Weekend possia presentazioni libri
«weci S0Stenibilita studiolabo
tavola periodica teatro urbanistica

Valcucine vie

“Grand Tour" - Alla scoperta
della Ceramica classica italiana
Posted on July 20, 2015

Mostra organizzata dall' Associazione Italiana
Citta della Ceramica — AICC A cura di Jean
Blanchaert, Vicla Emaldi, Anty Pansera
Coordinamenta

Brera Design District in 0
numeri_Fuorisalone 2015
Posted on April 24, 2015

Brera Design District sl riconferma Il punto di
riferimento per il design a Milano e il distretio pid
importante con ...

nooa

EVENTI E PROTAGONISTI DEL
BDD
Posted on March 20, 2015
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‘Quest'anno nel Brera Design District troviamo
alcune delle firme pid rinomate del design itallano
e Internazionale: Sebastian Herkner, Arik Levy,
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Contatti:
Studiolabo s.n.c.
Via Pasirengo, 5/a 20159 Milano, ltaly

Tel: 02.36638150
Mall: info@studiolabo.lt

Brera Design District over the vyears has expanded its
communication tools being always in step with the times.

This year has focused heavily on the role of social networks in
particular, on the official page of facebook and twitter used as
a means to notify users of all the events day by day and all the
activities that take place within the district.

More and more the social networks are seen as a marketing tool
capable of reaching a wide audience and a target audience.

In addition, as we all know, the blog is the reference platform for
the communication of Internet 2.0, and Brera Design District is the
place for information and exchange of notes by all the members of
the district that, having direct access to the platform for content
insertion, can independently update the container with all the news
concerning them.

The blog for how social networks it is connected to the portal,
always active, and its feed renews and promotes the district and its
associates.
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Fuorisalone 2015
14-19 aprile

#breradesigndistrict

IN ANTEPRIMA PER
L'ITALIA, LA MAZDA
DESIGN COLLECTION

Mediante I'approccio stilistico Kodo,
s'intuisce I'energia concentrata prima che
questa venga sprigionata, come nel corpo
dell'atleta ai blocchi di partenza o nel felino
che si appresti al balzo. Mazda presenta al
pubblico internazionale del Fuorisalone la
"Mazda Design Collection™: oggetti di design
creati sulla base della filosofia KODO
(“essenza del movimento®).

By stylistic approach Kodo, intuits the
concentrated energy before it is emitted, as
in the body of the athlete in the starting
blocks or feline who is preparing to pounce.
Mazda presents the interational public of
Fuorisalone the "Mazda Design Colfection™:
design objects created on the basis of the
philosephy KODO {"Soul of Motion").

www.mazda.it

SAMSUNG

PRESS0 SAMSUNG DISTRICT
VIALE DELLA LIBERAZIONE 9/13 MILANO

—

Embrace - Sensorial
Experience

LA PORTA DEL FUTURO SI APRE CON
UN ABBRACCIO

Al Samsung District I'lnnovazione
tecnologica, I'avanguardia del design e la
voglia di stupire si uniscono in un abbraccio
per farti provare un'esperienza sensoriale
unica ed inaspettata.

Vieni a scoprirla dal 14 aprile in Viale della
Liberazione 9/13 Milano.

THE DOOR OF THE FUTURE OPENS
WITH AN EMBRACE

At Samsung District technology innovation,
design avant-garde and the desire to amaze
join within an embrace to make you
participate in a unique and unexpected
sensorial experience.

Discover it from 14th April in Viale della
Liberazione 9/13 Milano.

www.samsung.it/district

b P 1y Sy S RO [0

TEMPTING ART

The Tempting Art exhibition curated by

NEWSLETTER

The newsletter dedicated of Brera Design District is another
essential tool of the communication plan. Addressed to more than
30,000 contacts of professionals and sector is the ideal place to
promote and launch all activities and news of the district.

Mains sponsors and sponsors can plan with us output of articles
and editorials for launch of events, products and services.



breradesigndistrict v

breradesigndistrict Via palermo 1 /Milano www.breradesigndistrict.it

330 post

1,669 seguaci

538 persone seguite

giuliagasperini

INSTAGRAM

Brera Design District this year through the use of Instagram
and the hashtag #breradesigndistrict has created a new visual
memory of Fuorisalone a container of images that will be expanded
from year to year.

In six days of events were collected more than 4,200 images
corresponding to # breradesigndistrict

Even the e-reporter gave a great support to individual districts
associating on Fuorisalone.it, 3,945 images to the Itinerary Brera
Design District.

Profile of instagram: breradesigndistrict



TERRITORY

Every year of fundamental importance is the role of the Info Point.
2 strategiclocations toreceive and inform the thousands of visitors,
mostly international, that animate the streets of the city in search
of innovations and quality experiences.

Brera Design District:/Info point
- Largo Treves
- Largo La Foppa

The infopoint service was created in 2014 edition by CMC2.0

In addition to the info point are planned for the neighborhood a
system of flag on rows to signal the main streets.

Each exhibitor will also have a totem placeholder in the territory
in correspondence of the showroom and exhibition spaces.






EVENTS GUIDE

One of the tools most used by the population is without doubt the
events guide. Brera Design District founded in 2013 the reference
guide for the orientation in the district with the name of the
EVENTS GUIDE | FUORISALONE.

Organized on format 29x38 cm with 48 pages provides an
opportunity to give more space for content and to buy positions in
advertising and promotion that can be purchased separately from
the communications package.

The guide will have a print run of 50,000 copies that will be
distributed even in the days before the Fuorisalone, at key points
of the city of Milan as metro, stations, etc
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“In questi anni é stato bello guardare
I'gvoluzione del Fuorisalone, ora tutto é pid

disciplinato ¢ solo o Milano ¢'é una settimona
del design cosi potents”,
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Mezda Design Space

01

FORMAT SPONSOR

- SIGNIFICANT POSITION IN THE GUIDE
-PHOTOGRAPHY RELATED TO THE EVENT
-SPACE FOR THE LOGO

-EVENT INFO (TITLE, DATE, ADDRESS ..)

- DESCRIPTION OF THE EVENT

(380 CHARACTERS FOR ITALIAN LANGUAGE AND 380
CHARACTERS FOR ENGLISH LANGUAGE)



FORMAT PLUS

- POSITION OF HIGH VISIBILITY IN THE GUIDE
-SPACE FOR THE LOGO
-EVENT INFO (TITLE, DATE, ADDRESS ..)

- DESCRIPTION OF THE EVENT
(110 CHARACTERS FOR ITALIAN LANGUAGE AND 110
CHARACTERS FOR ENGLISH LANGUAGE)

FuoriSalone 2015

ESPCGITINE

29



FORMAT BASE

-POSITION IN THE GUIDE IN SECTION BASE
-EVENT INFO (TITLE, DATE, ADDRESS ..)
- DESCRIPTION OF THE EVENT

(110 CHARACTERS FOR ITALIAN LANGUAGE AND 110
il CHARACTERS FOR ENGLISH LANGUAGE)

,
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ADV

The type of advertising purchased on the events guide is defined
STANDARD and provides image + text.
The formats in which is possible to advertise itself are:

- FULL PAGE
- HALF PAGE
- QUARTER OF PAGE

The material for the publication will be provided by the customer
and must be sent as a single file in one of the following formats:
PDF (preferred), EPS, TIFF or JPEG.

The image should have a resolution of 300 dpiin CMYK format. We
will not accept open files (lllustrator, Photoshop, InDesign, etc.).

For technical information contact info@breradesigndistrict.it



FULL PAGE

DIMENSIONS: 250X340 MM + 5 MM ABUNDANCE
COST: € 3,500 + VAT

FULL PAGE

MILAN DESIGN WEEK
16"~ 19" APRIL 2015 - VIA SAN CARPOFORO, 9 - BRERA
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VALCUCINE vi invita alla presentazione
a GENIUS LOCI
disegnata da Gabriele Centazzo e
dellinstafazions TEMPTING ART curata
da Maurizio Galante e Tal Lancman.

della nuova

VALCUCINE invites you to the presentation
of the new kitchen GENIUS LOCI
design by Gabriele Centazzo and the
installation TEMPTING ART curated
by Maurizio Galante & Tal Lancman.

Daal wanubwich’ by Gawtana Pasce © Intsrars.

VALCUCINE Flagship Store 14 | 19 aprile 2015 10.00 - 22.00 Milano | Corso Garibaldi 99 | Brera Design District

HALF PAGE

DIMENSIONS: 250X172 MM + 5 MM ABUNDANCE
COST: 2,000 € + VAT

® © & 0 0 0 06 & 0 & 0 & 0 0 0 0 o o

® © 06 06 6 06 0 0 06 0 0 0 0 0 0 0 0 0 0 0 0 0 o o

HALF PAGE

® © &6 0 0 © 0 06 0 0 06 06 0 0 0 0 0 0 0 0 0 0 0 0

® © & & 0 & & & 0 & 6 & o O 0 0 o0



QUARTER PAGE

— 10 860 PONT 8 CHC 70 |

BOD Info Point poweredty 5528
@ Lareo L4 Fores
LARGD TREVES DIMENSIONS: 123X172 MM + 5 MM ABUNDANCE

COST: € 1,000 + VAT

y
YOUTHFUL s
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storie diventenni ] PAGE
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— Fuorisalone Magazine —

Foecus On Discovery Storics wmbassadors Milano Design Award Pins

Fuorisalone Magazine
Editoriale

Lorem ipsum dolor sit amet, consecterur adipiscing elit.

Nullacursus, massa lobortis vehicula aliquet, lacus est tempor nunc, id ultricies
negque nisi nec velit, Curabitur consectetur, velit id gravida mollis, purus nisi
suscipit risus, ut malesuada nisl magna et quam, Pellentesqgue elit nisi,
pellentesque vel justo sit amet, orpare tristigque justo. Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Fhasellus at dolor guis nulla sollicitudin tempor, In
elementum, lorem vel vulputate bibendum, enim enim elementum ex, vitae

ormare dolor velit ac arcu. Mauris consequat viverra nisi non maxinus

BF =

ASUS

Unavisione ispirata
dalla forza equilibrata
dello Zen.

FOCUS ON

TATRAS Milano Design Award Beyound Colour
ettl o ; rimae unico premio desinat i huce

Airbnb & Iabrica
lprin LR i /

FUORISALONE.IT

Fuorisalone.it is a web platform and a support system for the
companies, the organizations, private or associations for the
development, production, promotion and the communication
of the Fuorisalone events.

The website consists of customizable formats purchased by
companies to suit their needs.

Fuorisalone.it introduces for the 2016 edition the Fuorisalone
Magazine, a new format, fuorisalone.it goes from being just a guide
to be a container of tips, insights and previews on the design world.
Fuorisalone Magazine offers dedicated content and previews
on events, the work is done by an editorial staff that aims to
encourage companies, designers, opinion leaders, professionals
and present a preview of the original content for our public.

From this year Fuorisalone Magazine is the heart of the project,
a collection of ideas, inspiration, opinions of relevant professional
figures, promotions and selection of events, stories of companies,
photographic stories, updates, around the world of Fuorisalone.
The magazine will consist of several sections of an editorial and
other of a promotional nature, essential is to give a critical point
of view on the subject expanding the part of content, the target
audience and increasing the interest of readers.



TECNO
La citta come
palcoscenico

Laversione
di Giulio Cappellini
sul Fuorisalone

Premio i
Milano Design Award
k by Elita
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FUORISALONE
MAGAZINE

The structure of the magazine includes the following sections:
FOCUS: on things that matter

DISCOVER: before the others

PEOPLE: who made Design Week

STORIES: about the essentials of Design Week

DESIGN AWARD: best of fuorisalone 2016



ASUS Zensation
Experience the Pulse

ASUS Design Center. il pluripremiato gruppo di designer d
ASUS, firma l'e

sation. Il conc dell'ev

origine dalla forza equilibrata dello Zen, tema ispiratore anche

delle piis recenti proposte presentate

ASUS porta nel cuore della Milan Design Week | concetti

generali ed astratti, ispirati dal pensiero Zen, di diversita ed

armania, sintetizzandoli in scinante percorso che si

snoda attrave suggestive ins & prodotti innovativi

e mostrando come elementi diversi si connettono

Il concept dell'evento trae arigine dalla farza equilibrata dello

spiratore anche delle pid recenti proposte
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DISCOVER

The Discover section provides the presentation of short articles
seen as advertising space and news on the world of design.

In terms of visibility:

- Visibility in home page of Fuorisalone.it through the preview of
the article (the image + txt)

- Visibility in Magazine section with a preview of article

- Page dedicated to the article in the magazine (image + part txt)

- 1 post on the official page of facebook

In terms of content the Discover section will be as follows:

- Opening cover (image)
- title

- Text 1000 characters
- Company logo / brand
- Link to the event page

The content and creativity will be reviewed and prepared by our
team to make the message more attractive and appropriate to the
public and to the target of the website.
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SOCIAL REPORT

The Social Report stems from the experience of TWINDEX
Fuorisalone, a project based on the sensing technique on social.
TWINDEX Fuorisalone, through the analysis of data on social
network, identifies, in real time, during Design Week, the most
popular areas of the city and the most interesting eventsfor visitors
etc through keywords and hashtags.

The Social Report includes a numerical analysis daily, based on
hashtag provided by the company and the main trends on social
(Facebook, twitter, instagram)

Daily will be sent to companies where a link to view the report and
eventually download it in PDF version.

This report includes:

- Number of data analyzed (hashtag) ranked by social channels
(FB, TW, INST)

- Trend graph of daily use hashtag with peaks divided by time

- Selection of 4 post engadgment with most other (+ like)

- Ranked of hashtag to use (quotes)

- Number of words “not hashtag” involved

- The 2 post with more shares on social

- Users who have a relationship with the hashtag in order of
notoriety of the individual

- Number of shares to retweet, like, replay



CONTACTS

BRERA DESIGN DISTRICT

info@breradesigndistrict.it

tel. + 3902 36638150

Follow us through our platform:

MILANO
DESIGN
NETWORK

www.milanodesognnetwork.it

www.breradesigndistrict.it
www.brerarealestate.it
www.fuorisalone.it
www.milanolocation.it

www.studiolabo.it



